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Something is for sure going on out there...

The worlds most profitable companies and their ability to stay on the
top-list from last year to this year

Still on the list 5 6 12
Replaced 5 14 38

This is the early results of IoT, Internet Age i business models and
Digitalisation in general, leading into the Era of Internet of Everythingé
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The exponential growth of computing

is a marvelous quantitative example of the exponentially
growing returns from an evolutionary process. We can
express the exponential growth of computing in terms of
its accelerating pace: it took go years to achieve the first
MIPS per 1000 dollars; now we add 1.2 MIPS per 1000
dollars every hour.
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This is a big pi I FIN
is is a big picture change //JI.AND

Traditional Value-Chain Business Models Platform-Driven Business Models

- > - -
Marketing Consumer -l‘-'_ ) k
Platform "'-.,__<_,_.~°"Eoosystem
Value creation is Value creation is two-
linear and one-way way and continuous

People First: The Primacy of People in the Digital Age

The Accenture Technology Vision 2016 identifies five technology trends fueled by the
people firstprinciple and that are essential to business success in the digital economy.
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Intelligent Liquid Platform Predictable Digital

Automation Workforce Economy Disruption Trust
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FINLAND https:// hbr.org/2014/11/howsmartconnectedproductsare-transformingcompetition

DI G ITAL 15.2.2007 https://hbr.org/2015/10/how-smartconnectedproductsare-transformingcompanies


https://hbr.org/2014/11/how-smart-connected-products-are-transforming-competition

Business value-add, adjusted for uncertainty

High

Medium

Low

Negative

TOP 10 ARTIFICIAL INTELLIGENCE AREAS

Trajectory: Time to reach next phase:
== Significant success @ <1 year @ 1 to 3 years @ 3 to 5 years

= Moderate success 1 —~
s MIBIA STCEESS \[D 5 to 10 years C-/ >10 years

Decision management

I-optimized hardware

11 ) Machine learning platforms
I1) Virtual agents

— Swarm intelligence

Text analytics and
Robotic process automati

Speech
recognition (P

Natural Image and video analysis
language

generation

o

Semantic technology

Deep learning
platforms

Creation Survival Growth Equilibrium Decline

Ecosystem phase






FINLAND IN PLATFORM ECONOM

Travel Connectivity Transportation Bio & Clean

Health Marine Education

Finlandemergesas agamechangingplayerin carefully selected
industrial verticalsto adressthe globalpotential of Platform Economy
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—# Cloud computing
¥ Mobile devices
£ loT platforms

£+ Smart sensors
¥ 3D printing

¥ Location detection technologies
‘Advanced human-machine interfaces

sé Augmented reality

0 Big@ata analytics and advanced algorit

_69 Automation machine

~lgth)

GENERATION
FACTORY

IOT FACTORY (IF) invites and brings together
domestic and international pioneers, experts,
technologies and solutions in one place with a

hands-on, visible and focused problem setting.

IF is a unique digitalization action aimed to
produce new solutions beyond current
generations and state-of-the-art solutions, to
discover and unlock unprecedented
innovations, execute  on-site, instantly
implement, pilot and produce continuous flow

of solution deliveries.
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